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Summary

= The survey found that the majority of residents (approximately three-quarters) have a positive
opinion of tourism in the city. However, some negative associations were also noted, including
overcrowding, oversaturation, and lack of organisation.

" |n the city centre, the most valued aspects are Ljubljana’s green spaces, cultural events, and
traffic restrictions. On the other hand, residents are most disturbed by high prices, congestion,
and a lack of parking spaces.

= The research also revealed that most residents are satisfied with life in Ljubljana, with many
believing that the city provides everything they need. However, only a quarter of respondents
would consider relocating if it improved their living conditions.

= QOpinions on activities and events in districts are divided; residents of some districts support an
increase in events, while residents of the city centre are more reserved. The vast majority,
however, would like to see more themed markets, local food offerings, and music events.
Additionally, a third of respondents expressed willingness to actively participate in shaping
events and content in their local communities.

A

Ljubljana Tourism



Sample

The research sample consisted of 1,414 residents of Ljubljana, collected in two waves (June and
September 2023). Of these, 173 respondents (12.3%) were from the Centre district, while 1,240
(87.8%) were from other districts. Among the district communities, the highest proportion of
respondents came from BeZigrad (14.0%) and Siska (12.1%), which also have the highest population
share.

Among the respondents, 50.1% were women. The largest age group was 36 to 45 years old (22.9%).
Approximately half (48.6%) were over 46 years old, while 28.6% were under 35. The majority of
respondents hold a university degree or a Bologna master's degree or higher (59.9%), followed by
those with a four-year secondary school or gymnasium education (29.8%). Only 8.6% of
respondents have a vocational education or lower.

Just under half (42.6%) of the respondents have lived in Ljubljana for more than 40 years, while less
than a fifth (18.9%) have lived in the city for less than 10 years.

Fewer than one-tenth (7.5%) of respondents work in the tourism sector.

Approximately half of the respondents own a flat or house without a mortgage, while a quarter pay

rent (either market or non-market). l S
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Residents - satisfaction with Tourism in Ljubljana

First Thought Associated Attitudes Towards Tourism in Ljubljana (%) Mostly agree + Agree +

with Tourism in Ljubljana Strongly agree.
| like that Ljubljana is an attractive city for tourists. _— 36,7 81,6

| appreciate the diversity that tourists bring to the city. ||| |  EEN s 202 724
Residents and the local economy benefit from tourism (new jobs, _— 200
etc.). g 67,4

0 Tourism provides me with a greater selection of services
. . B s 02w 617
0 (hospitality, shops, local providers, etc.). ’
Tourism offers me better opportunities for leisure activities _ 13
p O S it ive (cultural events, recreational options, etc.). . 51,5
. Tourism offers me better opportunities for leisure activities _ 13 384
+8,4 in the Centre (cultural events, recreational options, etc.). : ’
District (23/22)
During peak season, the number of tourists affects my quality of
life _ 12,8 36,4

It bothers me that pri i
D o e e NG 05 10
out to tourists.
My daily life is disrupted due to the number of tourists. _- 6,2 24,6
| would prefer to move away because of tourism. | R =51 0
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Source: Survey on Residents' Satisfaction with Tourism in Ljubljana, 2023 (Spring and Autumn Waves). N=1,414.



Activities in the City Centre (in %)

Walking

Running errands

Visiting cafés/pubs
Shopping

Dining out

Attending concerts
Attending performances
Visiting friends

Work

Visiting galleries, museums
Education (studies, courses, etc.)
Going to the cinema
Attending sports events

Other
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;QA What do you like about tourism in the city centre? Please select the five elements you like the most.

68,4

80

A fifth of residents visit
the city centre daily. The
most common activities
during their visits include
walking, running errands,
visiting cafés/pubs, and
shopping.

100

Ljubljana Tourism



Number of Events in the Districts (in %)

45
40,0
40
35
31,5 40% of respondents (average score
30 of 3.9 on a 6-point scale) would like
more organised events in their
25 district communities.Residents of
20 the City Centre district show a
below-average interest in these
15 events, whereas residents of other
districts are generally more in favour
10 of them.
5
0

More events should be organised in theWilling to actively participate in shaping
district community where | live content in the district community

F More events should be organised in the district community where | live (statement).

Would you be willing to actively participate in shaping the content in your district community?
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Desire for a Greater Range of Specific Content

(in %)

Revitalisation of the market/more themed street _ 550

fairs/stalls.

More music events. _ 49,0
More local food options in the hospitality sector. [ NN 43,5
More theatre performances and film screenings. [N 41,5
More international cuisine options in the hospitality _ 875
sector. ’

More themed guided tours of district landmarks. _ 37,0
More art exhibitions (painting, sculpture, photography, _ 365

etc.).

More tourist accommodations. _ 18,0

0 20 40 60 80 100
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.®, Which types of content would you like more of in your district community? Please rate on a scale from 1 to 6 how much you agree with each statement.

Respondents primarily wish for the
revitalisation of the market or more
themed street fairs and stalls,
followed by a greater variety of local
food options and more music
events.
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Overall Satisfaction with Life in Ljubljana

Satisfied with living in Ljubljana 4,8

In general, most
respondents are satisfied
with life in Ljubljana,
with an average rating of

4.8 on a 6-poin le.
Quality of life in Ljubljana is high (overall) _ 4,4 8onab PO Lscale

Ljubljana has everything | need

Ul

| would move out of Ljubljana if it improved my living or
working conditions

D
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@ Please rate the statements below on a scale from 1 to 6. The table displays the average satisfaction rating as well as the average agreement scores for the statements. . . o
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